% RALGA LR 2026 F5 2 K 4

)

(Diverse Social Science Research) Vol.2 No.4 2026 §g H
H =X
TABLE OF CONTENTS

HEHE SHFANE
R G R TU A SEER QBT RE ST B TR B TR ey eeveeee e B A 24F 1
ST R SR T R R A R A
AR TSRO ORORRURURUPRRPRPRPRRRRRND: 1 &S 5 < SE Y. S
O—AMAS ARHAHAT (B T %) RIAEHCE O ST I oo e HH 16
SARTEIIE N 3 e W b i R R S SR KA EAR I T oo vee e B AR AR 23
ANLEREHRITH
AL BOREARERS TAE SR RN 29
A L—ALPMESQIHAT N TAEE AP SR ST R A RN e R#EM 36
MAEIE AT ? KRS 5E @%&%mmiﬁﬁﬁkﬁﬁm&mﬂﬁﬁﬁ
_ﬁﬂim/)ﬁ/\ig{{ﬁmjﬁﬁ,}ﬁﬁﬂ ceeeenaens X E BRAFE 43
AFBEREERA
Public Policy and Partial Recogmtlon of Judgments Perspectlves from Mainland China,
Hong Kong and Macao--- --Yang Yubo 54
E&%%Mﬁﬁ%ﬁ%%%ﬂﬁﬁﬁ%@fﬁfm%émn——uH%Bmﬁﬁ

X B BREAR RS 61
TREHES &M
A Study on the Formation Mechanism of Fragrance Brand Customer Loyalty from a
Multidimensional Perspective: The Mediating Role of Brand Trust «--+«sseeeereeeereseaeecenees
................................................................................. Tang Yugiang Shi Guicheng 68
B JRAE 23 TE AL BN Ak 2278 SR R —— LA g AR g g oo 7 IS ARk 75
BEREEITRE
AT INGRE T HERT—— e % D RE R e AT A ok - e AR R 84




