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17 See Kayleen Manwaring, Will Emerging Information Technologies Outpace Consumer Protection Law? The Case of
Digital Consumer Manipulation, 26 COMPETITION & CONSUMER L.J. 141 (2018).

18 See Norbert Reich, Vulnerable Consumers in EU Law, in IMAGES OF THE CONSUMER IN EU LAW:
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Collaboration Between Competition Law and Consumer Protection Law: Theoretical
Foundations and Model Selection

Qi Zhang, Li Gao

Abstract: Both competition law and consumer protection law ultimately aim to achieve consumer
welfare. They are complementary and inseparable in maintaining fair market competition and protecting
consumer rights, working synergistically to ensure that the market meets consumer preferences.
However, they differ in their approaches to achieving these goals and in the scope of protection they
provide. With the continuous development of the digital economy, consumers are no longer passive but
have transformed into more proactive and autonomous actors. The concept of consumer protection rules
based on bounded rationality, however, is incompatible with competition rules grounded in the principle
of consumer sovereignty. This leads to a relationship between the two legal domains that is both
complementary and prone to conflict in terms of regulatory effects. By establishing a unified consumer
model, it becomes possible to foster effective collaboration between competition law and consumer
protection law.
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